MARKETING AWARDS CONTEST

Leaders in Luxury, 2010

http://www.LeadersInLLuxury.com



http://www.leadersinluxury.com/

BEST PROPERTY MARKETING

Winner: Sue Lowe, Chase International, Lake Tahoe
“Tranquility” listed with Sue Lowe & Shari Chase for $100,000,000




Marketing Plan for Tranquility

*Capitalize on its being one of most expensive
properties for sale in U.S.

» Celebrity owner wants limited information available
to anyone other than fully qualified prospects.

 Multi-tier marketing campaign was designed to
deliver appropriate level of information based on
prospect’s level of qualification.



Marketing Plan for Tranquility

Campaign designed to use public relations, high level
media coverage, agent networking, and event
marketing

 Marketing pieces are subtle and quietly elegant in
design



Plan targeted to reach the very wealthy.
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Simple but nice flyer for “casual” inquiries



A 16 page brochure with haiku accompanying each
1mage. Cover 1s an original watercolor of one of
home’s views printed on quality watercolor paper.



Front and back view of booklet brochure with
vellum insert. Booklet 1s tied with a silk ribbon.



Inside the booklet — photos and poetry!

Community lifestyle information as well.




Subtle but elegant stationery with gold seals.
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Book and DVD with more detailed information for
qualified prospects.



Beautiful images. Well-written copy tells the

(13

story”















Basic information on property-specific
website.

Password protected section of website
contains all the information needed
to make a purchase decision



BEST PERSONAL MARKETING

Winner: James Anderson, Pacific Luxury Group

California



Clearly articulated reasons for brand-building decisions --
from colors to choice of logo image, to how to differentiate
himself effectively in his marketing
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»Heavy welght cards with lots of white space.
Consistent use of colors and logo.



Blue and brown for sea and sand.
No photo for luxury market. |




Effective leveraging of his brand’s luxury program,
his designation, and his past clients and customers.




Uses media to help build his points of
differentiation!




Consistent look for ALL marketing pieces. Clever
brochure headlines (also used on signs) are unique
and distinctly his.
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Good copy not only sells homes, it brands you!
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Your property marketing is part of your branding.
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Remembering Your First Home
Purchase

| remember eight years ago when we bought our first home...just married, and transferring to a new city
from San Diego, we had no idea what life would be like living on the Gulf Coast. Being the savvy Internet :

gal | was at the time (and still am), | shopped for homes on-line, narrowing down the list [...]

Read the full article —
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BEST ONLINE MARKETING
Winner: Jennifer Kirby, Exit Realty Ventures,

Farmington, Minnesota
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How to Buy a Home on Lake Minnetonka

If you are looking for the premier place to
live in the Twin Cities, then look no further ©7ennifer Kirby
than Lake Minnetonka. Located just 8 miles
west of Minneapolis, or 20 -30 minutes
depending on traffic, residents have access
to numerous highways to get them around
town and enjoy the best of both worlds —
quiet lake living combined with all the local

big city amenities.

Buying a Lake Minnetonka home can be a
MISSION STATEMENT

little overwhelming at first due to the
shear size of the lake. With over 140 miles
f shoreline an mer , real y 5 =

ol shocetine and numetous by, fed 2 "While holding myself to the highest professional
estate options are endless. Some buyers = = o and ethical standards, 1 pledge to take my clients
narrow down their choices by choosing = o 2 . real estate success to new heights by helping
the town on the lake they wish to live in- them make prudent real estate decisions, and in
Wayzata, Shorewood, Deephaven, the process, prove worthy of their trust and

d i h I " friendship so that | may become a long term
and Excelsior are the most popular Lake - % friend and advisor.”
Minnetonka eastern towns, with Orono,

Spring Park, and Tonka Bay covering the Saitboats on Lake Minnetonka
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BLOGGING AS AN INTERNET STRATEGY

Jennifer has focused on blogging as a way to position
herself as a luxury expert. It’s working — last year she did
four luxury deals as a direct result of the blog. She is also
capturing listings! She uses Wordpress.
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Historic Grand Hotel Sells in Minneapolis

Looks like the Grand Hotel in downtown Minneapolis has sold
for $33 million to Pebblebrook Hotel Trust. According to

s Wire, the new owner plans on investing $4.5 million
into building renovations. The building will continue as a top
luxury hotel for Minneapolis.

The building was originally opened in 1915 as the Minneapolis
Athletic Club, built by Bertrand and Chamberlin. its short
stature of 12 stories can be attributed to a 1920's height
restriction.

Luxury Grand Hotel

Jennifer posts frequently. Content 1s

inneapolis Luxury Homes for Sale and
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According to recent statistics for 2010, closed sales for the year are up 26.9%, while listings are down
almost 30%. While this might sound like welcome news, the fact of the matter is prices have suffered
and thus is most likely the reason for increased home sales. Both Median and Average Sales prices

are down between 12-14%. Of course, North Oaks, being a prestigious community is holding its home
values better than other parts of the Twin Cities.

North Oaks

Ramsey County, MN Year to Date

New Listings 2000 2010
Closed Sales

Change

Median Sales Price
Average Sales Price

Percent of Original List Price Received at Sale
Average Days on Market Unt
Single-Family Detached Inventory
Tou

$515,000
5602280
s8.4%
234

sale

Average days on the market is pretty high, currently around 234 days, but that is to be expected for
expensive homes. Another important number is the Housing Supply Index which falls in around 16
months. This means that it would take approximately 16 months to sell all the current inventory in
North Oaks.

I you have further questions about the real estate market in North Oaks, MN, please feel free to
contact me!

hitp://minneapolisluxuryrealestateblog.com/wp-content/uploads/2010/09/NorthOaks-Update.bmp

varied and she Tweets about her posts to
generate more traffic to the blog.
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Most Expensive Home on Summit Avenue

prestigious street in th
Summit Avenue is where all the

best preserved ginning in the 1850's.

51,99

11
Baths 12 full, 1 part baths
10,780 sq ft

23,958 5q ft

Home size

Lot Size
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Property Type(s): Residential, Style / More Than Two Stories
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Affluent Holding Back in a Recovering Market

Forbes recently released an a:
highlighting the spending habits of the
ultra-rich, showing how many are
holding back in the current market and
minding their pennies, so to speak.
Here are the Top 10 trends of the
wealthy:

1. Rich are Spending Less and

Shopping Smarter @ Minneapolis St Paul Luxury Real Estate Blog — Minneapolis and Saint Paul Luxury Real Estate Agent bringing Market Updates 5 You, including information about Minneapolis Luxury Homes for Sale and Saint Pa.
. Not Optimistic about the Economy, File Edit View History Bookmarks Iools Help
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. Cutting Costs is Important
. Less Worried About Jobs

. Shop Online More
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. They are Better Communicators

. They Don’t Feel Guilty about being Rich
. Brand Loyal

. They Like Print Advertising

Real estate agents in the Twin Cities
metro area are pretty lucky. We have
Realtor associations that produce
outstanding market statistics, which
other cities across the nation lack. One
bit of data that is extremely important to
us agents, and our seller clients, is the
number of days that a home is actively for
sale before a buyer produces an
acceptable offer - otherwise knows as
DOM, “Days on the Market”.
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Some posts are luxury-oriented, some are more general in
interest. Her content is interesting for humans and good for
search engine results. Blog is also easy to navigate.
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Minneapolis St Paul Luxury Real Estate Blog
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Testimonials

| have had the pleasure of working with
so many wonderful people over the
years, and many have been kind to
write testimonials on my behalf. Please
feel free to read their comments. If you
like what you hear, give me a call

to discuss your real estate needs. |

will be honored to represent you in the

sale or purchase of your home.
Spring Blue Bells

What Clients are Saying about Jennifer Kirby MiSSION STATEMENT

MECE e s

Jennifer’s blog is clean and elegant in design. It includes
testimonials, property listings, and more.
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Twin Cities Waterfront/Lakeshore Homes for Sale $3 Million+

Jennifer Kjrby Office: 651-785-3400
. www.FineHomesofMinneapolis.com
Exit Realty Ventures

s o JKirby@TheLuxuryAgent.com dSSearchAgent

Savage, MN 55378

@ Get Listing Updates, Save Faverites, and More! gy Login @ Help #® Chat with me
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Property listings on the blog help generate traffic
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Jennifer’s Other Sites

Jennifer’s luxury blog cross links to her other niche blogs and
websites which position her in the market. This is just one way
she maximizes SEO and guarantees that she’ll show up at or
near the top of Google and other searches.


http://www.finehomesofminneapolis.com/
http://www.finehomesofminneapolis.com/
http://www.realestateingulfbreeze.com/
http://www.realestateingulfbreeze.com/
http://www.historichomesofminnesota.com/
http://www.historichomesofminnesota.com/
http://www.theminnesotagarden.com/
http://www.theminnesotagarden.com/
http://www.twincitiesrealestatebuzz.com/
http://www.twincitiesrealestatebuzz.com/

OUTSTANDING PERSONAL
ACHIEVEMENT

Winner: Rick Wearing, RE/MAX North Country Realty,
Huntsville, Ontario CANADA



There must be 48 hours in Rick Wearing’s day, because not only
is he successful in his real estate practice, he finds the time to
give back to his profession and community in a BIG, BIG way.

Rick believes in the philosophy “Givers Gain” as evidenced by a
long list projects...



Rick hosted a Client Appreciation event to benefit the local food
bank



Here are more of Rick’s activities:

* Habitat for Humanity volunteer

 Chair of PR committee for his local Realtor association

* Founder/President of the local Business Networking

International group

There’s more...



Even more of Rick’s activities:

*Local soup kitchen volunteer

*Donor to local women’s shelter
e Judge in the Huntsville Olympic Torch Relay Celebration

Hard worker for Huntsville Parks and Recreation Committee

The list goes on and on.

We can all learn from Rick’s commitment to give back.



BEST MARKET UPDATE REPORT

Winner: Sue Lowe, Chase International, Lake Tahoe



Sa\es Volume

Analysis done by property type, price band, geographic area,
volume and transaction count. Colorful charts convey information
quickly.




Summary updates done for mid-year and end-of-
year
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Extensive media list developed.

Press releases result in wide media coverage — local &
national.




THERE WERE MORE GREAT ENTRIES

These were the winners this year, but we had so many great entries.
Here’s a peek at just a few...



There were many outstanding entries!




Many fabulous, well-executed marketing ideas...




41

o 3
e Flatbush 4

SALES RE

Diverse marketing plans...
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www.LuxurvyHomeMarketing.com
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