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Peak 

Performance 

http://www.leadersinluxury.com/


BEST PROPERTY MARKETING 
Winner: Sue Lowe, Chase International, Lake Tahoe 

“Tranquility” listed with Sue Lowe & Shari Chase for $100,000,000  

 



 Marketing Plan for Tranquility 
 

•Capitalize on its being one of most expensive 

properties for sale in U.S. 

 

• Celebrity owner wants limited information available 

to anyone other than fully qualified prospects. 

 

• Multi-tier marketing campaign was designed to 

deliver appropriate level of information based on 

prospect’s level of qualification. 

 

 

 

 

    

 

 

 

 

 



  Marketing Plan for Tranquility 
 

  

•Campaign designed to use public relations, high level 

media coverage, agent networking, and event 

marketing 

 

• Marketing pieces are subtle and quietly elegant in 

design 

 

 

 

 

 

    

 

 

 

 

 



Plan targeted to reach the very wealthy. 



Simple but nice flyer for “casual” inquiries 

   



A 16 page brochure with haiku accompanying each 

image.  Cover is an original watercolor of one of 

home’s views printed on quality watercolor paper.  



Front and back view of booklet brochure with 

vellum insert. Booklet is tied with a silk ribbon. 

 



Inside the booklet – photos and poetry! 

Community lifestyle information as well. 

 



Subtle but elegant stationery with gold seals.  



Book and DVD with more detailed information for 

qualified prospects. 



Beautiful images.  Well-written copy tells the 

“story” 











Basic information on property-specific 

website. 

 

Password protected section of website  

contains all the information needed  

to make a purchase decision 



BEST PERSONAL MARKETING 
Winner: James Anderson, Pacific Luxury Group 

California 



Clearly articulated reasons for brand-building decisions -- 

from colors to choice of logo image, to how to differentiate 

himself  effectively in his marketing 



Heavy weight cards with lots of white space.  

Consistent use of colors and logo.  



Blue and brown for sea and sand. 

No photo for luxury market. 



Effective leveraging of his brand’s luxury program, 

his designation, and his past clients and customers.   



Uses media to help build his points of 

differentiation! 



Consistent look for ALL marketing pieces.  Clever 

brochure headlines (also used on signs) are unique 

and  distinctly his. 





Creative signage sets James apart and creates buzz 



Good copy not only sells homes, it brands you! 



Side two of the postcard reinforces the message! 



Your property marketing is part of your branding. 



BEST ONLINE MARKETING 
Winner:  Jennifer Kirby, Exit Realty Ventures, 

Farmington, Minnesota 



BLOGGING AS AN INTERNET STRATEGY 

    Jennifer has focused on blogging as a way to position 
herself as a luxury expert.  It’s working – last year she did 
four luxury deals as a direct result of the blog.  She is also 
capturing listings!   She uses Wordpress. 



Jennifer posts frequently.  Content is 

varied and she Tweets about her posts to 

generate more traffic to the blog.     



Some posts are luxury-oriented, some are more general in 

interest.  Her content is interesting for  humans and good for 

search engine results.  Blog is also easy to navigate. 



Jennifer’s blog  is clean and elegant in design.  It includes 

testimonials, property listings, and more. 



Property listings on the blog help generate traffic 



  

 

 

Jennifer’s Other Sites 

 

 Fine Homes in the Twin Cities  

 Florida Real Estate  

 Historic Homes of Minnesota  

 The Minnesota Garden  

 Twin Cities Real Estate Buzz  

 

http://minneapolisluxuryrealestateblog.c

om 

Jennifer’s luxury blog cross links to her other niche blogs and 

websites which position her in the market. This is just one way 

she maximizes SEO and guarantees that she’ll show up at or 

near the top of Google and other searches.   

http://www.finehomesofminneapolis.com/
http://www.finehomesofminneapolis.com/
http://www.realestateingulfbreeze.com/
http://www.realestateingulfbreeze.com/
http://www.historichomesofminnesota.com/
http://www.historichomesofminnesota.com/
http://www.theminnesotagarden.com/
http://www.theminnesotagarden.com/
http://www.twincitiesrealestatebuzz.com/
http://www.twincitiesrealestatebuzz.com/


OUTSTANDING PERSONAL 

ACHIEVEMENT 

Winner:  Rick Wearing, RE/MAX North Country Realty,  
Huntsville, Ontario CANADA   



There must be 48 hours in Rick Wearing’s day, because not only 
is he successful in his real estate practice, he finds the time to 
give back to his profession and community in a BIG, BIG way.   
 
Rick believes in the philosophy “Givers Gain” as evidenced by a 
long list projects…   



Rick hosted a Client Appreciation event to benefit the local food 

bank 



 

 

 

Here are more of Rick’s activities: 

•  Habitat for Humanity volunteer  

•  Sponsorship of concerts for the local concert  association  

•  Chair of PR committee for his local Realtor association  

•  Founder/President of the local Business Networking  

 International group 

 

 There’s more… 



 

 

 

Even more of Rick’s activities: 

•Local soup kitchen volunteer  

•Donor to local women’s shelter 

• Judge in the Huntsville Olympic Torch Relay Celebration 

•Hard worker for Huntsville Parks and Recreation Committee 

 

The list goes on and on.   

We can all learn from Rick’s commitment to give back. 



BEST MARKET UPDATE REPORT 
Winner: Sue Lowe, Chase International, Lake Tahoe 



Analysis done by property type, price band, geographic area, 

volume and transaction count.  Colorful charts convey information 

quickly. 



Summary updates done for mid-year and end-of-

year 



Extensive media list developed.  

Press releases result in wide media coverage – local & 

national. 



THERE WERE MORE GREAT ENTRIES 

These were the winners this year, but we had so many great entries. 

Here’s a peek at just a few… 



There were many outstanding entries! 



Many fabulous, well-executed marketing ideas…  



Diverse marketing plans… 



Plans that worked well (of course)!  

Highest 

price 

record! 



www.LuxuryHomeMarketing.com 

 

http://www.luxuryhomemarketing.com/

